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RESEARCH DISCLAIMER

The information in this report is provided as general commentary by Crypto.com and its
affiliates, and does not constitute any financial, investment, legal, tax, or any other
advice. This report is not intended to offer or recommend any access to products
and/or services. The views expressed herein are based solely on information available
publicly, internal data, or information from other reliable sources believed to be true.

While we endeavour to publish and maintain accurate information, we do not
guarantee the accuracy, completeness, or usefulness of any information in this report,
nor do we adopt nor endorse, nor are we responsible for, the accuracy or reliability of
any information submitted by other parties. This report includes projections, forecasts,
and other predictive statements that represent Crypto.com's assumptions and
expectations in light of currently available information. Such projections and forecasts
are made based on industry trends, circumstances, and factors involving risks,
variables, and uncertainties. Opinions expressed herein are our current opinions as of
the date appearing in this report only.

No representations or warranties have been made to the recipients as to the accuracy
or completeness of the information, statements, opinions, or matters (express or
implied) arising out of, contained in, or derived from this report or any omission from
this document. All liability for any loss or damage of whatsoever kind (whether
foreseeable or not) that may arise from any person acting on any information and
opinions contained in this report or any information made available in connection with
any further enquiries, notwithstanding any negligence, default, or lack of care, is
disclaimed.

This report is not meant for public distribution. Reproduction or dissemination, directly
or indirectly, of research data and reports of Crypto.com in any form is prohibited
except with the written permission of Crypto.com. This report is not directed or
intended for distribution to, or use by, any person or entity who is a citizen or resident
of, or located in a jurisdiction, where such distribution or use would be contrary to
applicable law or that would subject Crypto.com and/or its affiliates to any registration
or licensing requirement.

The brands and the logos appearing in this report are registered trademarks of their
respective owners.
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Executive Summary

e The Crypto.com Visa Card saw more than 80% growth in total spending in 2022
compared to the previous year.

o Recreation (including recreation, sports, and culture) grew the strongest,
by 52%.

o Transportation came in second, spiking by 29%. This reflects increased
consumer confidence post-COVID-19 as countries reopened their
borders.

o Similarly, on the back of recovery from COVID-19, consumers’ spending
on hotels and dining also spiked, by 28%.

e Grocery was still the main spending category with a 36% share, followed by
transportation (19%).

e Online spending dominated the post-pandemic overall expenditure.

o In 2022, for out-of-home consumption, entertainment (concerts, arts,
exhibitions, and sports events) surged the most, with around 30% growth,
followed by travel (11%) and dining (10%); grocery sales, however,
declined.

e Crypto.com Visa Cards have registered transactions in over 200 countries and
regions around the world.

o Over 70% of travel spending was done in the EU.

o Booking.com was still the most popular online travel booking platform for
Crypto.com Visa Card users.

e Although most markets reopened worldwide in 2022, the proportion of
face-to-face transaction volume remained stable at around 47% on average,
which is similar to the previous year. This suggests that our card is still popular in
online shopping.

o Amazon, eBay, and Alibaba were the most frequented eCommerce
platforms with 48%, 10%, and 9% market share, respectively.
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1. Headline Findings and Key Trends
1.1 Headline Findings

The Crypto.com Visa Card saw more than 80% growth in total spending in
2022 compared to the previous year. Particularly, we noticed considerable
growth in the following categories:

Recreation Transportation  Hotels & Dining  In-store Online

52% 29% 28% -12% 5%

Figures in this section show each category's growth relative to overall spending growth in 2022
versus 2021.

1.2 Key Trends

Grocery remains the main spending category, accounting for 36% of volume
in 2022.

€ crypto.com RESEARCH

Shares of Spending
Grocery dominated the expenditure, followed by transportation
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As of 10 Mar 2023 Source: Crypto.com Research
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Top Supermarkets and Department Stores

UK & EU Sainsbury’s s

North America Walmart Q Cosrco
Publix
Asia Pacific  Woolworths (g) Cosrco (7 FairPrice
Latin America A. (» #ATACAIJAO

Carrefour

The spending share in food delivery fell by 1% and was lower compared to
spending in fashion. However, some food delivery platforms are popular across
the regions:

Top Food Delivery Platforms

P Y
deliveroo

North America . m.fl(lpb”/‘sm ’.' instacart

Asia Pacific .

foodpanda deliveroo

Latin America Qappi

In 2022, amongst out-of-home consumption, entertainment surged the most,
with around 30% growth, followed by travel (11%) and dining (10%); grocery
and fashion categories declined, however.

Published on ' 29 Mar 2023
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Shares of Out-of-Home Spending
Entertainment, travel, and dining saw significant growth,; grocery and fashion declined

Entertainment
30%

Travel Dining
11% 10%

|
Grocery

2% Fashion
-9%

Note: Entertainment refers to concerts, arts, exhibition events, and sports
Asof 10 Mar 2023 Source: Crypto.com Research
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2. Travel and Cross-Border Spending

Crypto.com Visa Cards have transacted in over 200 countries and regions
around the world. In travel spending, 22% of transactions were on shopping,
while food and beverage took second place with 13% of the total transaction
volume. Transportation and accommodations accounted for 12% and 10%,
respectively, of the transaction volume, with over 70% of travel spending done in
the EU.

Top Fashion Brands

GUCCI s
Luxury 38 @ !, HERMES

CHANEL ‘Susvmon PARIS

Non-luxury FA R m — aﬁ%\as

With the further release of restrictions on travel after COVID-19 and the reopening
of markets in major economies in 2022, spending on online travel booking
platforms significantly surged. Top players like Booking.com and Trip.com
expanded their market share during the year.

@ crypto.com RESEARCH

Market Share for Online Travel Booking Platforms, 2021 vs 2022
The top online booking platforms extended their market share in 2022

2021

m Booking.com mTrip.com mAgoda mTripadvisor.com mTravala.com mOthers

2022 6% 5% 8%

m Booking.com mTrip.com m Tripadvisor.com mAgoda mHotels.com mOthers

Asof 10 Mar 2023 Source: Crypto.com Research
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3. eCommerce

In 2022, although markets had reopened worldwide, the proportion of
face-to-face spending remained stable, at around 47% on average, similar to
the previous year. This suggests that our card is still popular for online
shopping.

) crypto.com RESEARCH

Face-to-Face vs eCommerce
Despite the easing of COVID-19 globally, online purchases still dominated in 2022
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Asof 10 Mar 2023 Source: Crypto.com Research

Top Merchants Overall

UK & EU Booking.com @Mazon NETFLIX

North America Walmart Q

Publix

Asia Pacific B Shopee @ czlink .

Latin America vee- 200 lIExpress’
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Amongst the popular eCommerce platforms, Amazon dominated eCommerce
spending, accounting for almost half (48%) of the market share. eBay was the

second-most popular platform with 10%, followed by Alibaba with 9% of the
market share.

€ crypto.com RESEARCH

Market Shares of Major eCommerce Platforms
Amazon dominated eCommerce spending

Others, 27%

Note: Alibaba includes Alibaba, AliExpress, and Taobao
Asof 10 Mar 2023 Source: Crypto.com Research

Top Online Shopping Websites

UK & EU amazon bol.com” ebay

North America Walmart €osrco. ebay
Asia Pacific ﬁ Shopee amazon woolworths (g)

Latin America m‘%cado EXPFESS eb V4
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